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O firstlight

MEDIA

NBA Streaming

A sports app for avid basketball fans
that works at creating a community
watching experience
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BRIEF PROCESS ROLE

I ] [l [

To design an application for NBA fans, a ‘go-to-buddy’, Problem Lead designer

and engage them in the ‘Game beyond the game’ unlike competition Scan Bf(DDei?égnn

other sports apps. Jobs to be done Research
Brainstorm -"How might we' Prototyping

NBA fans spend 2x more time on subscriptions on fan site than regular sports fans and
are an untapped monetization potential. A sports app that would be designed for every-
one and not just the number crunches.

Interventions
Visual Design

MARKET RESEARCH USER RESEARCH

[ | [ |

We looked at NBA streaming apps, OTT platforms Along with talking to NBA fans, we also talked to avid sports viewiers to

and gaming. We got a look into some of the fea- get aninsight into the experience of it all.

tures. Some of the take aways from the market

research were: * Social watch: People love the experience of watching sports with
friends

* 2types of users: Advanced, who keeps up with everything and some
one who just watches the match

* Social media: In today's world people love sharing their life on social
media, why not this?

* Users like some sort of engagement while the sport is being viewed

* There are certain experiences unique to each sport

* Replicating a social play/watch feature

* Live channel playback

* Exhaustive content to keep users engaged

* Multiple views along with different kind of over-
lays for advanced user
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USER PERSONA

By crafting personas we get an insight into the mind of different types of users, their motivations and what's holding them back. Here we took
a key persona of a basketball fanatic to take a look at the experience from his lens. After identifying the barriers, we used them as opportuni-

ties for interventions.
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There is an important
match for the celtics
coming up

| am a huge Celtics fan, if there'’s
a game, I'm watching it. | like to

basketball. My friends and |
have the same love for the
game and our conversations
last for hours.
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Experience the game
behind the game and
not just look at the
scoreboard

» Missing out on off-court gossip
* Not recieving an in-depth view of the sport

| can stay on top of
everything that has to do
with basketball and
discuss it with my friends

keep up with all the updates - Don't want to miss out on the experience of watching with friends
and news surrounding - Don't want to be left out of the latest action
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INTERVENTIONS & VISUAL DESIGN

Scared of spoilers? Toggle
to hide all the scores

‘Create an event’ feature to Toronto Raptors vs
=

get the experience of Golden State Warriors -
watching with your friends RAPTORS VSBULLS

Ot ot 4t | ALL STAR LEAGUE WATCH NOW

July 2020 [ Filter By v ®  Nospoilers

See what your friend’s
i Portland Trailblazers Portland Trailblazers

are watching @A ik ooy
781 81 o secmerige =, JrO—

LA Lakers vs Miami Heat

Personailize the app MV TEAME '-ﬂ»a’
by following your 7

favorite teams
A stunning victory against v The warriors land fifth on The warriors land §
the Kings 4 v ESPN’s '50 Best Teams' l_. ESPN's '50 Best T
deatch Aghbghts Givnd e Road more - A =
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Miami Heat turns it If LaMeio with the abey s4p to hamacif &
with an amazing shot (12 BVELOG TR Mips:/L¢o/ D000
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Who doesn’t love some stakes?
Live predict with nothing to lose

LA Lakers vs Miami Heat

Who will snatch the next score?

@ &

Ohvanaly kvt . Vo Cuh

msan
[

05 Angeles Lakers ve Miami Heat

E=] 10 July, 202 (D 15:00-18:00
<[
=7 Get some guh . SAtS

Let's gt started

For avid NBA followers:
Live match statistics, split screen
and group watch features

Give live reactions to iconic
moments within the game
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xplain

Video Editing
SAAS Platform

A presentation to video editing tool that
simplifies the process of video creation for
whoever wants to use the tool
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BRIEF

A video creation tool that uses your presentations to cre-
ate a video.The tool should be designed for a novice
user who is not used to other complex platforms.

BENCHMARKING

The idea was to create a tool that is as simplified as Canva-like platforms for
all categories of users. Some takeaways from these applications are:

1. Simplified use

2. Guided journey

3. Onboarding

4. Clear iconography

5. Multi-functional features

PROCESS

Benchmarking

Features

Information Architecture
Wireframing

Ul Design

Landing Page Design

ROLE

Designer

Market Research
Ideation

UX Design

Ul Design
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INFORMATION ARCHITECHTURE

After finalizing the features (explained in detail ahead) we created the information architecture to see how they fit into the user journey and

the structure of the app.

Common for all slides/ templates

Upload / Drag and

Add Slide Bs g 1

Crop, rotate, resize,
position, trim, and

Uplged / Dragand | mute original audio

Remove Slide Drop Video

Replace Slide
Preview Slides

Combine Slides

Language Dptions
( Add, Delete )

Auto Save
Slide Order

Background Audio

PPT presentor notes auto
fill In text to speech

Add subtitles

EDIT VIDED PAGE
Tools
TITLE
ANNOTATE Title Brush size Brush colour Clear All
AUDIO &
Toxt to Spoech Rocord Upload Aucio
SUBTITLES -
Place text box Mic Place text box
Choose a voice Tifrer Sync Video w Volce
( personas ) & Toxt ( timing,
spacing, trimming )
Generate Audio
{only) Speed up / Down
Basic toolkit for overall
Sync Video w Voice & Rewind / Forward o sl‘"""‘l ( fonts,
Text { timing, spacing, size, alignment, etc )
trimming )
Delate / Trim
Text box colours, size,
shape etc
Basic toolkit for overall =
text setting ( fonts, ;:}x‘n c( \t/l‘r:‘ia:g,ws\[:ﬂ;ccﬁ\;
size, alignment, etc ) trimming ) Volume Controls
Text box colours, size, Delete
shape elc Basic toolkit for overall
taxt setting ( fonts,
ize, alk t, et S
Narrstion settings S o il e Progonter Notos
( Reflect grammar +
Increase/decrease
ampahisis, breaks, pitch, Text box colours, size,
base, delivery speed) shape etc
Volume Controls Volume Controls
Language Options Presenter Notes
Pregenter Notes
AVATAR Persona, Gestures, Ethnicities, Props

Placement, Size
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DASHBOARD
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EDITOR TOOL
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LANDING PAGE
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Money For Life
Planner

An online personal financial planning tool
that helps plan your complete life with all
your goals.
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BRIEF PROCESS
[ ]
To re-design an existing robo-advisory tool to make finan- Problem
i i i UX Audit
cial planning easier. Usor Flow
Wireframe

Visual Design

PROBLEM & UX AUDIT

ROLE

Lead Designer
Researcher
Ul Designer
User Testing

Financial planning is bane of our existence. With big words and confusing charts we tend to dread the day. With MoneyforLife Planner we
aim to make the financial planning for your entire lifetime easy and help achieve your goals. After conducting a thorough UX audit of the

existing tool, we narrowed down on certain problems that we aim to improve upon:

Too many details are asked at the start making users hesitant to giving details resulting in exit
Would prefer to allow for skipping fields to get a glimpse of the end result to develop trust
Process takes too long to complete which is demotivating

Users need to be educated on financial terms

Skeptical about using since they don't know what the end result will be.

akrown =
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USER FLOW

We created a very basic user flow to get an idea of how the user will go through the journey from the entry point to the end giving us an idea
of where the friction occurs in the journey.

Stort Poge - sign-up overlay

l

Finoncial Planning

Family structure

Financials

Adjust gools

Doshboord Asset Allocn, Protection, etc

Retrement

Family Structure

Financiols

Results: Retrement Corpus

I

Education

Child detais

Education inputs

Results: Education Corpus

I_I_I

|

Protection

Fomily Structure

Financiols

Results: Protecton

Housing

House detoils

Financials

Result Should you buy?

I_I_\

Reco Saving Reco Annuity

Reco Saving

Reco Education loan

Reco Health Ins

Reco Life Ins

Reco Emergency Fund

Reco: Loan Eligbility

Reco Saving

Reco Protection

Rece: Goal Achievement

Reco Asset allocation

Rece Borrowng
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WIREFRAMING + INTERVENTIONS

1. Conversational Ul to put the user at ease and add some tfrust
2. Maximum actionable dashboard

3. Allows user to come back and add details later
4. Choice-based Ul for easier and less tedious form filling
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VISUAL DESIGN
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Crittr | Pet Care App

An animal welfare organization operating
with the purpose of improving the lives of
animals, with a focus on pets.
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BRIEF PROCESS ROLE

[ | L — [ |

To build a digital ecosystem that will Problem Lead designer

help humans care for animals better. Competition Scan User Interviews
Survey Research
Persona & Jobs to be done UX Design
Brainstorm-"How Might We' Wireframing

mHOBLEM & UX AUDIT Information Architecture ul

, , , Wireframe Prototyping
There is currently no single platform for pet owners that caters every pet's needs Visual Design

at once. Crittr brings together all stakeholders interested in animal services. As
an app, Crittr would primarily be designed to address all needs of pets through a
single, easy to use platform. It also serves as an emergency rescue, aids adoption
and care for strays.

COMPETITION SCAN

A mobile app with dual functions
of one being an aggregator that
connects pet owners to the ser-
vices they need and a rescue app
creating a proactive network of
volunteers to conduct as many
rescues as possible. Such dual
functions are not offered by any
other app in the market.

PAIN POINTS FROM USER SURVEY

* Finding a healthy pet: Lack of verified information related to adoption.

* Finding a vet they can trust: Vets are an integral part of a pet parent’s life, users want to be
comfortable with them and need them to be available in emergencies.

* Uncertainity of services: The users want reliable and trustworthy service without having to
try and test.

* Insufficient knowledge on rescue protocols: When in face with the situation where an animal
needs to be rescued, users are unaware of the next steps.
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PERSONA & JOBS TO BE DONE

We created a user persona for segment of users which is pet parents. From the persona’s situation and moti-
vation, we can pinpoint the jobs to be done by which we understand the user’s barriers.

I am considering to Be informed of all my Find a healthy pet and
adopt or buy a pet options have all resources to
take care of it

q@p‘e{, 25

Full-time graphic designer based
out of Mumbai. Living alone with
pet cat Simba. Considers Simba
her own child. Waits for the
opportunity to help pet-sit for her
friends when they are out of town.

Lack of verified information related to adoption
Finding trustworthy and reliable services

Not sure what the correct option is

Needs guidance on how to take care of the pet
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INFORMATION ARCHITECTURE

Creating this structure helps visualize the features and information hierarchy from a bird’s
eye view. We included the interventions from above to see how they fit into the app.
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WIREFRAME

Creating this structure helps vi-
sualize the features and informa-
tion hierarchy from a bird’s eye
view. We included the interven-
tions from above to see how they
fit into the app.
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VISUAL DESIGN

We chose an interface style which best suits the user base. We went with a contemporary
Ul style using minimalistic elements while showcasing the illustrations as the hero. We
used shadow card styles and different icons to prevent monotony.
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Employee Training
Portal

Employee training platform designed to en-
able a culture of learning through person-
alised nudges
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INTERVENTIONS

Hyper Personalisation, Gamification, People like me and Multiple

pathways to explore new and relavant course material

§)

Mayur G.

.1 Home

Explore

1 My courses

& My team

Notes

Bookmarks

& Settings

What are your learning goals?

Set your learning goals for personalized

recommendations on courses you can take

RESUME WHERE YOU LEFT

Data Science

10 modules ct

SKILL ASSESMENT

Data science
Research
IT Fundamentals = ==

Management

COURSES FOR YOU

Advanced derivatives

Quick Access
to nudge for
completion

GST Simplified

3/10 mod

Big Data

afs

080

LEARN NEW SKILLS

Introducing new
pathways to explore
relavant courses

il

LEVEL UP MY SKILLS

View 3 more UPCOMING TRAININGS
JUN Interpersonal effectiveness >
10 4:00 - 5:00PM
JUN Managerial effectiveness >
Learn more 45
e 50
JUN  Interpersonal effectiveness >
14 JOPM
View all events
View all courses TEAM LEADERBOARD View all
M

e Amit 67

Healthy

Competition and

Social Proof
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ON
Omidyar Network-
Design Strategy

An investment firm helping drive empower-
ment and social impact at scale, working
with entrepreneurs in the private, non-profit
and public sectors, who tackle India’s hard-
est and most chronic problems.
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BRIEF PROCESS ROLE
Creating a responsive website with a new visual language Define the Goal Lead designer
which reflects India through their perspective. Discovery Concept creation
Define Principles lllustration
Visual Style Exploration Wireframes
Visual Design ul
Responsive Design Prototyping
THE GOAL FOCUS AREAS
The website's visual grammar is an amalgamation of Indian * Diversity
culture coupled with the progressive force of digitization.
The objective of the website redesign was to showcase « Highlight the impact

Omidyar Network India's mission to empower the lives of all

Indians, while also increasing average time spent per page . . .
and making platform more Informative. Visual Storyte”mg approach
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DESIGN PRINCIPLES

ll l| n]
Designing the

experience, not screens

Building individual
connect with the brand

\;‘H

=
I\gl‘u‘agrhg to become a

part of the community
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VISUAL STYLE EXPLORATION

The final visual style was narrowed down to something that
not only represented the technological aspect of the insti-
tution but also made it authentically Indian. Incorporating
Indian motifs and elements set it apart from the parent
company Omidyar Network.
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VISUAL SYSTEM DESIGN

=)
7\

Brand Identity

It conveys the story and the cause of
the brand. An impression of Omidyar
Network India was created as:

A storyteller
Relatable

Reflecting impact
Showing diversity of India

Graphics

 lllustrating the impact created by
Omidyar in rural areas.

+ Showing diversity through Indic
script.

+ Background pattern inspired by
Indian motifs.

+ Circuitry to show technology

Imagery

Using powerful imagery that show-
cases the bright side to the lower
income population. Showcases
emotions of upliffment, resilience,
motivation etc.aspect linked to
uplifting the rural area.
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11
N O I R
JE

Systems Design

Building a supporting Ul and design system
to go along with the physical design of a
modern coffee machine
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BRIEF PROCESS

A fully automated coffee machine which is perfect for any mod- Problem Statement
ern day office.Ther machine custom makes coffee according 322[ ﬁl‘fv‘jamh

to your taste buds. Just select the type of coffee and customize Wireframe

it, feed your details into the machine and select it next time you Visual Design
Product Design
want coffee or select a new one.

1] @ ROBOTO

MY PREFERENCES ADD PREFERENCE MY ACCOUNT

TITLES
ROBOTO REGULAR / 16px

ABCDEFGHIJKL
MNOPQRSTUVW
XYZ

abcdefghljkim
nopqrstuvwxyz

1234567890

ROLE

Designer

Researcher
Ul Designer
Prototyping

TEXT STYLE
ROBOTO LIGHT / 12px
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FEATURES

REGISTER

Follow steps for a simplified login. Fill in
basic details such as name user code and
password.You also have the option of signing
in as a guest user.
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